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 Setup Google AdWords 

1.1 Sign Up Google Adwords 

1. To start your campaign, go to https://adwords.google.com, find the [Started Now] button, and 

sign up for an AdWords account.  

 

2. Fill in your email address and website and click [Continue]. Or you can click [Skip the guide 

setup] if your online payment not ready. 

 

 

https://adwords.google.com/
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3. Then youôll be brought to the Campaigns panel. 

 

1.2 Create Campaign 

1. Campaign is a set of related ad groups that is often used to organize categories of products or 

services that you offer. You need to make at least one campaign before you can create ads in 

your account. To create a campaign, click the Campaigns tab, and then click the [+ New 

Campaign] button.  
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2. Select the campaign type: 

· Search Network campaign appear near Google search results and other Google sites when 

people search for terms that are relevant to your adôs keywords. 

· Display Network campaigns are best if you'd like to show ads on websites and apps when 

your keywords are related to the sites' content. 

· Shopping campaigns to promote your online and local inventory, boost traffic to your 

website or local store, and find better qualified leads.  

· Video campaigns let you show video ads on their own or within other streaming video 

content on YouTube and across the Google Display Network. 

· Universal App campaigns streamline the process for you, making it easy to promote your 

apps across Googleôs largest properties including Search, Google Play, YouTube, and the 

Google Display Network.  

 

3. We will try Google the highest revenues google search network only as example, it is similar 

step for another campaign, choose website traffic and type in your domain. 
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4. Choose your own project name in Campaign name 

 

5. If you select ñInclude Google search partnersò, Ads might appear with search results on 

websites of Google search partners. For text ads, search partners include hundreds of 

non-Google websites, as well as Google Video and other Google sites. Product Shopping ads 

can appear on search partner sites that display and link to products for sale. The Click Through 

Rate (CTR) for ads on search partner sites doesn't impact your Quality Score. Do not click 

Google search partners, unless you want to spend huge of money! 

 

6. Select the target location 
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7. Select the target language 

 

8. Enter the average budget you want to spend each day. For example, you can start as $100. Select 

Deliver method as standard  

 

9. By choosing manual strategy with "Manual CPC" bidding, you can set your own maximum 

cost-per-click (CPC) for your ads 

 

10. Finally, select [Save and Continue]. 
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11. Setup the Ad group, and select the Match Type 

· keyword = Broad match ï Broad match is the default match type that all your keywords 

are assigned. Ads may show on searches that include misspellings, synonyms, related 

searches, and other relevant variations. If your keyword is ñwomenôs hats,ò someone 

searching for ñbuy ladies hatsò might see your ad 

· "keyword" = Phrase match ï Phrase match Ads may show on searches that match a 

phrase, or are close variations of that phrase, with additional words before or after. Ads 

won't show, however, if a word is added to the middle of the phrase, or if words in the 

phrase are reordered in any way. Designated with quotation marks ("women's hats"). 

· [keyword] = Exact match ï Exact match Ads may show on searches that match the exact 

term or are close variations of that exact term. Close variations here may also include a 

reordering of words if it doesnôt change the meaning, and the addition or removal of 

function words (prepositions, conjunctions, articles, and other words that donôt impact the 

intent of a search). Designated with brackets, the keyword [women's hats] could show 

when someone searches on Google for ñhats for women.ò 

If you donôt know the keyword idea, try to refer to the competitor website, then google suggest 

some keyword and it will show all related keyword, choose the keyword as u think it is related. 

Please remember if u use ñbroad matchò mean any word related to the site and show up the 

result, so we will always use exact match OR phrase match, generally, if B2B product, it is very 

less search result, we can try to use phrase match, if u want exact result and the traffic is huge, 

exact result is your best choice. We will choose all as exact result and [Save and continue] 
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12. Create the Ad by inputting the following information, then click [Save and continue] 

· Final URL ï is the URL that people reach after clicking your ad. It should match what 

your ad promotes. Many people not promote their index page, they prefer to interpage 

because we can link up the product or services for money making directly. 

· Headline 1 - It is the first part of the first line in google ad, we always write as product 

name, up to 30 characters 

· Headline 2 ï It always write as product description, up to 30 characters 

· Display path - Always write URL for interpage promotion 

· Description ï Up to 80 characters, you can write more about the product or services or 

company background. 

 

13. Enable Campaign, it might take about 1 working day to activate. 
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1.3 Filtering 

In order to show your advertisement to your target visitors only, you can filter by the Age, Gender, 

and Household Income, etc. 

1.3.1 By Demographics 

By selecting Demographics, you can filter the ad by Age, Gender and Household Income. 

 

1.3.2 By Location 

By selecting Location, you can define the specify area to show your Ad 
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1.3.3 By Device 

By selecting ñDeviceò, you can define which device showing the advertisement (Computers, 

Mobile Phone or Tablets)  

 

1.3.4 By Schedule 

You can limit the schedule to show your advertisement. For example, weekday only. 

 

  


