Tut o2ri al

1.Setup GSoWwWgil @&s

1.1 Sign Up Advogds
1. To start yourhtdegmpdi/cadwogad $thdda d i kedd wctotno n al
sign up for an AdWords account

——

A Google PPC Online Ad. X “e - X
&« c ‘ @ =2 | https://adwords.google.com/home/ v ‘ H
Google AdWords v, (852) 30710112 % SIGN IN

Home How it Works Pricing Tools Resources
y Go gle bicycle repair
Be seen by customers at the very moment that Speedy Bike Repair - Get Your Bicycle
g - 0 - Fixed Today
they're searching on Google for the things you
) [¥ example-business.com
offe d only pay when they click to visit your Same-day repairs for flat tires, brake issues and more.

website or call.

START NOW

call to get set up by our AdWords Specialists:
(852) 3071 0112"

BENEFITS

Why Google AdWords?

Attract more customers. Reach the right people
peopl

Whether you're looking to bring in new website visitors. expand Your business gets found by

Ready to start?

2. Fi || i n your emaand ap@oretsisn@Qaen]dcdw &hik@ipjt ¢ he gu
setiufpp]your online payment not ready.

——

[) Google AdWards x -] - x
& c ‘ & =2 | httpsy/adwords.google.com/um/Welcome/Home?a=18&sourceid =awo&subid=hk-en-di-g-aw-a-awhp_1!028exs=18&authuser=18&sf=or&clickid=sn-6r-... ©r
A Google AdWords igamefighter@gmail.com

For free support call: 800 906 811
More international numbers

Welcome to Google AdWords!

Well help you sign up and start advertising in just a few steps.
Experienced with AdWords? Skip the guided setup.

What is your email address?
email@sxample.corm | DY B0 B 0

Get started advertising on Google
What is your website? in just a few steps.

example.comibooks

© 2013 Google | Privacy Policy
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3. Thend ybobeught he Campaigns panel .

A Adwords x “e - X
< C | & == | httpsv/adwords.google.com/av/overvi 1621650&authuser=08_u=3120841047 tr i
»  All campaigns coto M A\ 9 A ‘

N Alltime

Cree #  Overview aMar2018

Campaigns A

Impressions v Avg. CPC Cost
Settings 0 . $0.00
Locations N N

Change history

00 23

Reporting is not carried out in real time. Time zone for all dates and times: (GMT+08:00) Hong Kong Standard Time. Learn more
Some inventory may be provided through third party intermediaries.
You'l see Media Rating Council (MRC) accreditation noted in the column headers hover text for accredited metrics.

© 2018 Google

1.2 Cr eataemp@ i gn

1. Campaign is a set of related ad groups that
services that you offer. You need to make a
your atTeouantate hi ckCampeagtrgrasicd nt eéicWNetwhe

Campabgnbijon

——

A Adwords x ve - X
& c ‘ & =2 | https://adwords.google.com/aw/campaigns?acid=2608508508_c=8671621650&authuser=0&_ u=3120841047 ﬁ‘ 4
»  All campaigns coto [0 o a g

All time
atdant #  Campaigns 9Mar2018 -
| Campaigns -— v =None v I I

Settings

Locations

Change history

X
Y = m # ~
0 Load campaign settings Budget  Status Campaign Type Bid strategy

Y

No campaigns match your filters

Total: Account HKS$0.00/day

Reporting is not carried out in real time. Time zone for all dates and times: (GMT+08:00) Hong Kong Standard Time. Leam more
Some inventory may be provided through third party intermediaries.
‘You'll see Media Rating Council (MRC) accreditation noted in the column header's hover text for accredited metrics.

© 2018 Google
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2. Selcdthceampai gn type:

Search Neaemparnlgn appear near Google search
people search for ter@mskdywvadr cag.e rel evant
Di spl ay cNeempwaoirgkn s oaur el H e «te itfo yshow ads on
your keywords are related to the sites' <cc
Shoppcamgpaigns to promote your online and
website or | ocal store, and find better gt
Vi deampaligthsyou show video ads on their o
content on YouTube and across the Googl e TC
Uni v eArpspaalmp ai gns streamline the process fo
apps acrdsd aGgeglte properties including Se
Googl e Display Networ k.

—
A Adwords x ve - x

& C | & =2 | https://adwords.google.com/aw/campaigns/new?ocid=2608508508cmpninfo=%7B8"8"%3A"77460123-8371-49¢9-be94-854aef30e315--14"%7D8&_c=86716... ¥r| i

X New campaign coto M N\ QO A ;

Select a campaign type @

[ search [ Display £ shopping 3 Video [&) Universal App
customers Run different kinds of Promol roduct each and engage Drive app installs
interested in your product ads across the web with Shopping ads viewers on YouTube and Googles networks
or service with text ads across the web

CONTINUE CANCEL

3. Wewi | | try Googl e the hiegthweosrtk roenvleyn uaess egxoaongp
step f ocranmpnaoibhghne,s e web stiytppee tirmmfyowr ada@mai n

A Adwords x . (=] - X
& C | & =2 | hups//adwords.google.com/aw/campaigns/new?ocid=260850850&cmpnlinfo=%78"8"%3A0654faf3-b324-41ea-05b5-aaabSh7bds6d--25"%TD&_c=8.. ov ¥r| i
X New campaign coto M N\ 9 A S

Select a campaign type @

&} search [ Display 3 shopping 3 video [ universal App
Reach customers Run different kinds of Promate your products Reach and engage Drive app installs across
interested in your product ads across the web with Shopping ads viewers on YouTube and Google's networks
or service with text ads across the web
Select the single goal that would make this campaign successful to you @&
@ sales Get the right people to visit your website =
) Leads The website traffic goal recommends settings and features to help you drive relevant customers to your
I @ website raffic « Increase visits 10 your site with a bidding strategy customised to your campaign

« Reach new customers with relevant, dynamically generated ad headlines
« Shape how people engage with your business with extensions

) Creste acampaign without s goal

CONTINUE CANCEL

Goo@ Digita@ PMarek® tlLiong20 1 3
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4. Choose your owgRappaj gaot naamme

Type: Search Network campaign Goal: Website traffic

Campaign name Campaign name

5. I f youfl sel edé Googl e Adsamélghparatpperas wi t h
we it ®is of Googl e search partners. For t ext
noBoogle websites, as wel |l as Google Video

can appear on search partner sit esi ctkh aTth rdoiusg

Rate (CTR) for ads on search par.tDboepodlsiickes
Google search partners, unless you want to

Networks Search Network

Ads can appear near Google Search results and other Google sites when people search for
terms that are relevant to your keywords.

Include Google search partners @

Display Network

Expand your reach by showing ads to relevant customers as they browse sites, videos and
apps across the Internet

Include Google Display Network @

6. Sel e¢tariigdeatat i on

Locations Select locations ¢
O~
® Hong Kong
O Enter another location

O\ Enter a location to target or exclude

countries and territories

Advanced search

» Location options

Target (@
@ People in, or who
QO Peo
QO People

Exclude &

@ People in, or who show interest in, your excluded locations (recommendecd

O People in your excluded locations

Gode Digita@ PMarekr tLiong201 4
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7. Sel ect the target | anguage

Languages Select the languages your customers speak @ ~
English £
Q, starttyping or select a language Chinese (traditional)

Chinese (simplified)

ADD ALL

8. Enter the gwver avgemtbudgestpend each day.. Seolre cety
Deliver method as standard

Budget Enter the average you want to spend each day
HKS

A Delivery method

@ standard
O Accelerated

9. Bychaaogmanual wittrMattfaugay " CHPICddicraghet ypaur own mq
copealick (CPC) for your ads

vhen someone clicks ~

Bidding What do you want to focus on? @)
Clicks =

or your campaign Learn more

Maximum CPC bid limit (optional) & This fully automated op elps
HKS you get the
spending yo
@ Based on the selections, this campaign will use the Maximise clicks bid Learn more
strategy @
Select a bid strategy directly
10.Fi nadll¢gGtase and. Conti nue]

Start and end dates Start date: 1 October 2078 End date: Not set v
Audiences Select audiences to add to this campaign v
Sitelink extensions Add additional links to your ad v
Callout extensions Add more business information to your ad v
Call extensions Add a phone number to your ad v

~ Additional settings

SAVE AND CONTINUE EeeiY¢SN

Godg Digitad® PMarekr® tLiong2 01 5
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11.Setup t hanAld sgerlecg, the Match Type
keyword = BirBracdaamathch s the default match
are assigned. Ads may show on searches t
searches, and othler yoet e Xk @wotimeswadhoasteadmie om € .
searchibnyg Fadmieshthastese your ad
"keyword" = HARMWPrhasaesematadlch Ads may show o
phrase, or are close variations of that P
won''t s how, however, i f a wora il g abdad
phrase are reordered in any way. Designat e
[ keyword] =71TExancatt cnhatAcdhs may show on searc
term or are close variations mafy talhato exad
reordering of @warhdasngief tihte deasmnng, and t
function words (prepositions, cdnjiummgdd to nt
i ntent o f a search). Desiwome e'ds whaths]br ac
when someone seaihahes fomn @oomglhe f or

| f yd@u kdnoonw t he keywbedc ddepdathiettary websi t e, t

some keyword and it wildl show all irteliad erde lka
PPease r emernibredad dmed cuhsaeny word related to t
result, so we wil/| al ways us e BeBparcotd uncatt,c hi tOI

|l ess search result, wea ovmamtt reyx atcd uses uphHr as
exact result Wes wiolulr dleeds &€ halBlce eaa naxjzotnti eg

—
A 270-663-0433 -GoogleAds X+ = X

<« C & https://ads.google.com/aw/adgroups/new/search?campaignld=158484763080cid=2608508508cmpninfo=%7B"1"%3A19%2C"8"%3A"4760ABCD... ¢ 0 H

X 4 Google Ads = New campaign A B N QA s &

GOTO REPORTS TOOLS

‘Your account isn't active - To activate your account and start running your ads, enter your billing information. FIXIT  LEARN MORE

Q Select campaign settings o Set up ad groups

Set up ad groups
Ad group type (3 :  Standard

An ad group contains one or more ads and a set of related keywords. For best results, try to focus all the ads and keywords in an ad greup on one product or service.

Ad group name Get keyword ideas
Ad group 1 |
Enter a related website

Enter or paste your keywords, cne word or phrase per line Enter your product or service

Match types help control which searches can trigger your ads
keyward = Broad match “keyword® = Phrase match [keyword] = Exact match Learn more

@ NEW AD GROUP

SAVE AND CONTINUE [EeZ\[v =R

© 2018 Google

Goodog Digitad PMmarekr® tLiong2 01 6
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122Create the Ad by gi nmdtotrimad]|[i e e ft ahnbetho wd n tcikn u e
Final TURhe tURALt people reach after clicki
your ad Mamynopespl e not promote timeier pagd
because we can | inkf oap mdeedprroggditicnt g or ser v
Headl tInte ils t lod ftihrestfipantt | ine in googl e
nameuto 30 characters
Headlilnid w2ays write asupptodBddt cthas arcit gtrison
Di spl asAl wvatyls write URL for interpage pr om
Descriipypi oo 80 charwadtter smoryo ua boait t he pr
company background.

 s—
N 270-663-0433 -Google Ads X+ = x

< C @ nhttpsi//ads.google.com/aw/adgroups/new/search?campaignld=1584588840&0cid=260850850&cmpninfo=%7B"1"%3A1%2C"8"%3A"4760ABCD... ¥r 0 :

X 4 Google Ads | New campaign Q m =\ O B o0 o

GOTO REPORTS TOOLS son@gmail.com g,

‘Your account isnt active - To activate your account and start running your ads, enter your billing information. FIXIT  LEARN MORE

9 Select campaign settings Q Set up ad groups e Create ads a Confirmation

Create ads

For each ad group, we recommend that you create at least three ads that closely relate to the theme of your keywords.

Ad group: Ad group 1

Keywords:
New text ad Tof3previews ¢ >
Final UAL
www.Peter-Lo.com ® Moblle
Headline 1 .
SAP Consultant @ -
Headine 2 N SAP Consultant | Teaching (-]
Teaching ~ www.peter-lo.com
F ERP Consulting, IT Training
Headline 3 =D @
0730 Your ad might not always include all of your text. Some shortening may also occur in some formats. You can

make sure that certain text appears in your ad. Leamn more

Descrintion 1

133Enabl e Campaimgmght take about 1 working day t

—
A 270-663-0433 - Google Ads X+ - X

<« Cc & https://ads.google.com/aw/adgroups/new/search?campaignld=15848476308locid=2608508508.cmpninfo=%7B"1"%3A1%2C"8"%3A"4760ABCD T o H

X 4 Google Ads | New campaign Q m 2\ o A 206620433 o

GOTO REPORTS TOOLS casliewarison@gmailcom gy

Your account isn't active - To activate your account and start running your ads, enter your billing information. FIXIT  LEARN MORE

o Select campaign settings Q Set up ad groups 9 Create ads o Confirmation

Congratulations! Your campaign is ready.

Review your campaign summary

[ 1 0ct2018 - Noend date Campaign budget Bid strategy
HK$10.00/day Maximise clicks
@ Hongkong
Campaign goal
',TA English No goal selected

Ad Groups Keywords Ads v

‘CONTINUE TO CAMPAIGN

Godg Digitad® PMarekr® tLiong2 01 7
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13 Filtering
I n order tueshowemepmwmigatd viosu tcoans foAgleyer Géwgd ¢
andousehol,d etncc.o me

1.3.1 ByDemogr aphi cs
By selecting Demographics, you can filter the

A Advords x .

< — C | & == | https//adwords.google.com/aw/demographics?campaignid=12601827998 0cid=2624624888_

» Allcampaigns > PolyU

Your account isn't active - To activate your account and start running your ads, enter your billing information. FIXIT  LEARN MORE
e @ Enabled Type: Search Budget: HK$10.00/day More details v
Recommendations Altme
AGE GENDER HOUSEHOLD INCOME MORE ~ 19Mar2018  «
Ad Groups MW Clicks ~ M None ~ A [

Ads & extensions

Landing pages
Keywords
) 18-24 35-24 45-54 55-64 65+ Unknown
Audiences
Demographics
are Adgroup view ~ Y = * A
S O e agenr Ad group status Bid ad Clicks Impr. CcTR Avg.CPC Cost
g ocations O e 2 Adgroup 1 Erigible - 0 0 0.00% HKS0.00 HKS0.00
ezl O e - Adgroup 1 Eligible - 0 0 0.00% HKS0.00 HKS0.00
ovices O e 3:-u Ad group 1 Eligible - 0 0 0.00% HKS0.00 HKS0.00
Advanced bid ad
. 0O e -5 Adgroup1 Eligivle - 0 0 0.00% HKS0.00 HKS0.00
R 0O e ss-6s Adgroup1 Eligivle - 0 0 0.00% HKS0.00 HKS0.00
0O e ss Adgroup1 Erigible - 0 0 0.00% HKS0.00 HKS0.00
experiments O e Unknown Ad group 1 Eligible - 0 o 0.00% HKS0.00 HKS0.00
Totat: Ages 0 0 0.00% HKS0.00 HKS0.00
I i d=12601827. 0 0 = - HKS0.00

132 ByLocati on
By selloectaitmgn, you can define the specify are

A Adwords x “e - X

<« C | @ =2 | httpsy/adwords.google.com/aw/locationsZcampaignld=

624624888« 454923128 authuser=0&_u=1749735139 ﬁ‘

» Allcampaigns > Polyu coto M@ W QO A L

Your account isn't active - To activate your account and start running your ads, enter your billing information. FIXIT  LEARN MORE

o @Enabled  Type:Search  Budget HK$1000/day  More details v

Recommendations

TARGETED EXCLUDED GEOGRAPHIC REPORT v 19Mar2018 =
S—
= Tl o5 ] Shanwei
AdG it o5 o
s e
= =
3 Jiangmen
B Filt;
Ads & extensions o
|
Landing pages
En
Keywords
Yangjiang +
sudonces o AT =

i)
Demographics «Q Map data ©2018 Google | Terms of Use

Y b4 ~

Settings
Locations [0 Targetedlocation Bid adj. Clicks Impr. cTR Avg. CPC Cost
Ad schedule O Hongkong - 0 0 0.00% HKS0.00 HKS0.00
. Total: Locations 0 0 000% HKS0.00 HKS0.00
advanced bid adi Total: Other Locations 0 o 000% HKS0.00 HKS0.00

Total: Campaign 0 0 000% HKS0.00 HKS0.00
Change history
Drafts &
experiments

Reporting s not carried out in real time. Time zone for all dates and times: (GMT+08:00) Hong Kong Standard Time. Leam more
Some inventory may be provided through third party intermediaries.
Youll see Media Rating Council (MRC) accreditation noted in s hover text for

®2018 Google
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133 By Devi ce

By se
Mo bi |

A Adwords

& Cla=

2 | https://adwords.geogle.com/aw/devi

IARecvoiyn@agu ciame dweli ch
e Phone or Tabl et s

x

» Allcampaigns > Polyu coTo

Your account isnit active - To activate your account and start running your ads, enter your billing information.

Overview

Recommendations
Ad Groups

Ads & extensions

Landing pages

Keywords
Audiences

Demographics

Settings
Locations
Ad schedule
Devices

‘Advanced bid adj

Change history

Drafts &
experiments

@ Enabled Type:Search  Budget HK$10.00/day ~ More details v/

devi

ce

m X 0 a

FIXIT

LEARN MORE

s lCowiprug etrtrseg ad

Devices 19Mar2018  ~
- Clicks ~ =None ~ LI 3£
19 Mar 2018
Y ~
Y Level Campaign
O oevice © Level Addedto Bidadi.  Adgroupbid adi Glicks Impr. cTR Avg. CPC Cost
O  computers Campaion Poyu - None 0 0 000% HKS0.00 HK30.00
O  MobiePhones  Campaign Pou - None 0 0 000% HKS0.00 HK30.00
O Tablets campaion Pou - None 0 0 000% HKS0.00 HK30.00
Total: Campaign 0 0 0.00% HKS0.00 HK30.00

Reporting s not carried out in real time. Time zone for all dates and times: (GMT+08:00) Hong Kong Standard Time. Leam more
Some inventory may be provided through third party intermediaries.
Youll see Media Rating Council (MRC) accreditation noted in s hover text for

®2018 Google

134 By Schedul e
You can | imit the schedul

e

t

0]

show your
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